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Facts on Affiliate Cookies and Sales

> Cookie Based Sales-When a sale occurs

same day sale — 75%
sale within 1-30 days since the first visit — 19.5%
sale within 31-60 days — 3%
sale within 61-90 days — 2%
sale over 91 days after the first visit — 0.5%

Case study:  http://www.amnavigator.com/blog/2009/03/31/affiliate-program-cookie-life-question/

Digital River Affiliate Program Cookie Life

> RegNow 60 days

> eSellerate lifetime cookie 

> oND depends on program (vendor created)

> Shareit/e5 6 months

99.5% of all 

cookie based 

sales occur in 

90 days
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Paid Search Quick Stats

> 80% of all online sessions begin with search 

> PC Magazine, 2009 http://www.pcmag.com/article2/0,2817,2346373,00.asp

> 60+% of Search Market belongs to Google 

> Covario Jan 2010 http://www.covario.com/media/Q409GlobalSpendAnalysis.pdf

> Top 8 Listings – Paid & Organic account for 78% of clicks

> Red Cardinal http://www.redcardinal.ie/search-engine-optimisation/

> Average of 76% of all paid search spends are through Google (Covario Report)

> Paid Search up 16.6% Q3 to Q4 2009, continued increase 2010 (Covario Report)
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Search – Paid Search Results

Affiliate Links

longtail, direct linking, branded, non-branded, coupon sites, 

landing pages, global ad & page translations, review sites, 2nd tier 

engines, contextual, low-risk

Controlling costs from the bottom up allows you to 

reduce the top end spend for premium keywords, 

while maintaining top positioning.

> Create specific Paid Search Policies for 

affiliates

> Monitor affiliates and key term placements

> Utilize affiliates/block out competition



Paid Search- Results

Competitor

No Policy

> Competitors are in prime locations

> You have little or no control over 

channel & OEM

> Non-Compliant Ads show on your 

branded keyword searches



Organic Search Click Rates 

ALL Affiliates

Source:  Red Cardinal  http://www.redcardinal.ie/search-engine-optimisation/
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Paid Search- Results

You could be giving up to 15% of 

search traffic to your competitors…

7%

4.5%
2.5%

1%

.5%



Coupon PPC

ALL Affiliates

Purchase decision made…credit card in 

hand…ready to buy…but am I getting the 

best price?



Examples - Suggested Paid Search Policy info
 Affiliates can use our TM words in their keyword list for advertising, but the TM can not 

appear in the ad text. Apart from the protected keywords, we do not have any further 
restrictions on search marketing except: - no made up product names with XYZ name or 
product names - no made up domains with XYZ company name or product names Protected 
Keywords include:  Example 1, Example 2, Example 3, etc. (note:  use names of your 
products here)

 We prohibit affiliate partners from engaging in any of the activities mentioned below. XYZ 
Co. reserves final judgment on whether an affiliate abuses any of the following rules. As an 
affiliate partner, YOU CANNOT: 1) Own a domain which includes any XYZ Co. trademark. 
Domains containing the registered trademark "v" are expressly prohibited. 2) Engage in 
typosquatting, or own a typo domain. A typo domain is any domain that includes a trademark 
of any 3rd party, or misspelling of a 3rd party trademark. 3) Operate or utilize a website, or 
email a link to a website, which contains or promotes the following types of content: libelous, 
defamatory, obscene, abusive, violent, bigoted, hate-related, illegal, cracking, hacking, or 
that offer illegal goods or services. 4) Use copycat sites, or copy any content or images from 
any XYZ Co. website, including XYZ Co. branded material and images. Affiliate partners may 
only use content and images specifically designated for affiliate partners and obtained via 
the affiliated partner program, OR any material that has been allowed via written 
communication with XYZ Co. 5) Promote our products using spam or unsolicited commercial 
email. 6) Commit fraud, or submit fake transactions 7) Use adware to promote XYZ Co. 
products. The use of parasites (programs that steal traffic from legitimate affiliates) is strictly 
prohibited. 8) Display the XYZ Co. logo in the header of a webpage that is promoting XYZ 
Co. products. 9) Display the XYZ Co. logo on a webpage unless: a) the webpage is 
marketing XYZ Co. products b) the webpage prominently displays the logo of the business 
that owns or operates the website in the header of the webpage. Any affiliates in breach of 
these rules will not receive commissions on any sales generated from those keywords, and 
legal action may be taken. 


