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_ Why do you want to email your customers? .

» Allows you to promote, inform, and reach out to your customer base

»Keep in touch and create a loyal, appreciated, and active customer
base

»Represents 10% of enterprise level clients gross sales = significant
source of revenue
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What is the first step?

Need to collect customer emails & build a list

»Always obtain permission! Only email customers that opt-in.

M we would like to leeep vou informed via email about product updates, uparades, special offers and pricing. We will not pass yvour details
onto third parties. If vou do not wish to be contacted via email, please uncheck the box.

»Ways to collect email:

»Sign-up form on your website for newsletter
»Request email upon trial downloads :

»>Refer a friend options ' Newsletter
»Offer incentives to opt-in (bonuses, specia e e e B
»Provide signup in shoppin i eats and coupons every

week:

[T
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There are several important design factors to ensure you have a good open
and conversion rate

»Use a template for consistency

»Customers recognize offers
»Adds professionalism
»Reinforces your brand name and style

»>Include Box Shots of the Products offered
»Include only 1-2 products per promotion
»In promotion describe how this benefits the customer — why they want it
» Strong call to action — let the customer know what you want them to do
»Bullets that contain the product features
»Buy Now buttons at top and bottom of emai
»Include omer testimor
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Email — Example e o

@) speedupiiyrCso  Corrns HERE

Uniblue; FREE SpeedUpMyPC 3.0 Test S

Now available to all Uniblue Customers

Dear Vaboed Unibbue Customer,

> Strong Call to action — s S R

g cu FREE Performance Scan. Scan v sy and e out whether ye i i you
=

About SpeedUphyPC 3.0

Bullets of Product Features __ > e Y R

= Winnes of over 100 Sostar swards.

“Most PCs are NOI

>
> Awards and Testimonies — g
>

+ 5.Star Rating from Tucows and

= Autematically scans the Perormance of
PC

,..
Result: 8% increase in response —>
Acclaim for SpeedUpMyPC 3.0
S e WOCNET
|ast & months withoet a complaint, but had no idea how well
bash prodects weukd work tegesher. My PC has ot wosked
this smosthly since 1 toak it ut of tha bas 1T @ oomssn-
— T. Mafley. Anaheim, Califernia nEEE’
i |_" [ tucow
|mlw&ummnmswwmlmx?m P P PR T P
rastically increasad the speed of my computar. 1y .
Bloth thaee products hawe really eshasced my computing
can't wait untl new p
== el
- A Marren. Madizan, Wscomsin S
yod rave Lwaty Raghry
S ——r

“Most PCs are NOT Optimized for Peak
Performance!” Chack Yours Now!

N’Iﬂ(ﬂllﬂlﬂblﬂ':d

Che et v rese
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Design Best Practices for Conversion Continued

»Feature Awards for product — if strong industry recognition
» Screenshots of program

»System Requirements of product

»Subject line — should summarize offer not sell it

»Keep to 50 characters or less
»Avoid all Caps works, word “Free”, and exclamation marks
»Example: Rip, burn and convert your DVD and audio - best selling DVD Ripper suite almost 50% off

»Buy Now button links Direct to Cart —reduce # of clicks in purchase process
»If available, use personalization — insert person’s name into email

»Increases open rates by as much as 10% (Jupiter Research)
» Consistency with timing

»Set timing or frequency of email upon opt-i
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Design Best Practices Example

Proprietary and Contide

'@ Wondershare
Presentation & Digital Photo Toolkit

Whether for business or play, these powerful tools let you create professional
presentations and slideshows quickly and easily!

Create rich-media presentations for trade shows, digital signage, conferences,
online learning, training and web publishing. Or showcase your photos and flash
video with slideshows on DVD, the Web and more!

This exclusive offer from SWREG and Wondershare is available for a limited time only. You won't
find this Wondershare bundle anywhere else — all for only $99.96.
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Design Best Practices Example Continué_d___

Directly burn presentations to DVD

Retail price 572.85 [sale price in bundle less than §21.00)

T PPT2DVD

2 - PPTZ2OVD empowers yvou to create OVD or video from Microsofig
e PowerPoint® prezentations retaining animations, transitions, timing
e =ettings, sounds and videos. With the DVD menu you can navigate
PR RS—— through presentations uzing a remote control, just like prezenting with
PowerPoint.
System Requirements Vou dent have to be @ geniug in technology to use PPTZ0VD, simply
- Microsoft PowerPoint® import the PowerPoint files, =elect from the built-in WD menu templates,
w2 2002 2003 20T and start the burning process. t's all that easy!
- Windows® P20 Vista
| - Z56MB RAM (512MB
| Recommended) * Create real DVD presentation loops that will run unattended, or
| - 2GB HD spac= with hand-on controlz in tranzsitions, linkz and actionz uzing a DVD
| g;ﬁ‘?:% fw‘l"i;b'“"'e remote control
| s ; ; * Burn to DVIVHD-DVWD with buit-in DWDVCD burning program
| VR COMAE dioplery o « Retain animationg, transitiong, sound tracks, movie clipg and even

[at lexst B00dipd x B00dpi resolution 1 i Lt .
| - Windows-compstinle sound card the inner hyperlinks from the original prezentation

|{remmmemecl} w  Credle professivngl louking DWVD o ngnus o ndvigals hooayh
: prezentations with remote control

Supports PALNTSC TV mode

Choozse a DVD region to meet local requirements
Convert to WY, MPEG or AV video

Works with Microsoft Office 2000/2002/2003/2007
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Design Best Practices for Deliverability & Avoid SPAM

There are several important design factors to ensure your
promotional email doesn’t get block by ISP’s or go into the spam filter

»Avoid certain words such as free or money, excessive capital letters, and
exclamation points

»Keep email simple and professional

»Need a good balance of graphics and text as image blocking is common

»Excessive use of different colors, fonts, sizes, and images will cause high spam filtering
»Avoid overly large fonts

»Keep email clean and stick to at a maximum 2-3 different font types and sizes

»Send a HTML and text version
> Avoid file attachments o

TP = -
= Digital River
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Design Best Practices for Deliverability & Avoid SPAM

»Include unsubscribe information at top and bottom of email — make it
easy for customer’s that don’t want emails to remove themselves

»Include your Company’s contact information, address, and phone
number — conforms to US SPAM laws

»Include an option for the customer to add your email address to the
safe senders list

»Example: To ensure you receive future customer-only offers, please add
swreg@reply.digitalriver.com to your address book. If you no longer wish to receive email offers from
SWREG, please unsubscribe here.

»Provide an option to view email online — helpful for customer’s that
view and buy via mobile devices

> If initial email to your li

nrovide i
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—_— Ta e vou recaive fubue SartaTar-onky ofeT., e add noegeBreeg og B o sddwns Back. ¥
—_— O T T A B PSR AT ST R SRS, DDA DI ey

Design Best Practice Example s | -

A special offer from SWREG and Wondershare

o g

»>Opt-out and Safe Sender Option T v on
»Box Shot of Product

»>Visible Buy Now buttons at top
and bottom with Call to Action

‘Wondarshore VD Rippar Peck Pletinum Somdley
Hrce of e moal popular ‘Wondcrallarc
applicalicna: VG Rippcr, Widco Comvericr and

widee and Buarm vides flca s SVS S

The Wendcrsbare GVD Ripper Fadk i3 availablc for
Both 7T and Mac uacra ko rip CWO rl!cnrnlcr(

widico willh am caay-forua infcrfaos Pl guidics you
mﬂ'-]utnﬁ:wdldu.k\ﬂlrvuul‘h & Mac, B
SVT Rgwer Pack for Mac ia s W =c-=|

OV cenwericr pack dcagned spcaifically for Ma
wazra.

Wondershere Rippar Peck Pletinum o=~ comwsrl
WD eml aaﬁeﬂam:eemumal:eeam Sz
[ mmmoiar mmms

»System Requirements
»Screen shots of program

e
remme Blak vidies sidiea, e fls leng B eaptan
yeur laverits dips, and apply dilfcrent vides cifesty

»Bullets to describe features k%;::: | e

= Supperts pepdar videe and audic format
imchding : MPS, MTS KOC, WV, BT, WM,
M, M, SEE, SDI, MPG, MPSG, L, WA,
MER, MA, ANC, ACT, WM AS and Vol

w Susgeris pegdar widos and sulic glayera
|ndl\.£lr\l::|’b¢ daxic, iFod rane, ol
ifhonc, Anpls TV, Zanc, PE2, Sockst PC,
waricua mebilc phonca, m fwck], and
e

»Good Mix of Images and Text

> Minimal font colors and sizes

= Supports Silfcrent atylca of rarailicna and
torminablc mors Eermplatcs uing Vides B
SWS Sarmer.

Thz Wondmrahore DVID Ripper Peck Foa S
ezmziatz Fomclizma tz iz SVE, szeverluilss amd
Brn widie fila to SWD diass. Andl mew, Wil s
oozl ofer you c2r seve slmont Some o e

e

@ ey 859,05
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Comparison on design for same promotional offer —

teom for iPod fi
on for i Wnsuri . "'“'Hq-th“"fjﬂ

e Computer transfer O
‘I.l;-i iPhone Euite.

Initial Design
Missing Best Practices s B g
»Design width to large

»Too many offers/distractions in emalil * Sacku odions s, i ek, padensts and TV ko

& Omgy amyp fle feem 20 0= 2ol Meme wBeul sverarileg =ogimal
irediren flkca.

& Tramalzr mume, vides, =iz 2meeg soverzl (Pede o Belases (T2l
ard 7o,

» System requirement missing » e st o 7 1 g e 1 om amy g

i i L o0 o |
»Not enough text to images ratio D ==

»Too many images [ DVD/Video to iPod Phone Suite 33% OFF =

A weractile iFod iFhone to PORiTunes Tromefer

»Bundle on top, single products offer below

Top-reted DVE ond vides comrarsion tool for iPod end iPhone usars

> NO Screen ShOtS Of program # Zaaily rip and comncrl TWSa, vidcca o iPod vidos MPE and iPficnc

* Faakrip GWoa, vidces and audics o iPod iPlcnc culic M73, MEA and

»Multiple font sizes and colors ooy
»Multiple call to actions (buy or try? which product)

» Caplarca imagea from SWD and widcoa.
# Tum pickurcs and plcio Ko widcoa.

BY sssee 53335 m | Free Trial |
& oo 53995 m | Free Trial |

The ults hutian ta ixw DY wis far your iFhane

& Creatz 3ems nieglome feoe varicom videse.
# Coecrt guadic io MER for your #icec.
» Cwccdy rarafcr oxtermizcd ringlonc & your rlcne withowt ITunca,

BY sieme 31295 m | Free Trial |
& e 51295 m | Free Trial

. - - Reference:
Proprietary and Confidential .
P Supported iPod fiFhone devices:
widee Ped d mame, iPod mind 2 &5 .- - o &, ited dia L -




Comparison — Design #2

Redesign of same email

»Proper design width

»Changed to one offer - bundle/toolkit
»Contains system requirement

»Good text to images ratio

» Screen shots of program

»Minimal font sizes and colors

»One call to action — BUY!

»Positioned products as an all-in-one solution
»Box shots of Products
»Bullets to describe features
»Visible Buy

Proprietary and Confidential
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Measuring Results — What to look for

Delivery Rate— number of emails delivered as a % of total emails sent. Need to account
for delivery to inbox and delivery to spam/junk/bulk folders

Abuse report rate- many email clients allow users to report a message as spam without
even opening it. Monitor this metric very closely as a high spam rate will ruin reputation and
cause severe deliverability issues in the future

Open Rate — tracks emails that were viewed in preview screen or opened in an email client

Unsubscribe Rate— number of customers opting out of your list, need to watch as any
significant spikes denotes your email lacks relevancy to your list

Forward Rate— only if utilize forward to a fried function. It is a good measure of
promotional emails relevancy and good way to capture additional emails if they convert

Click-through rate— number of unique clicks on your email promotions, specifically the buy
now button — great metric to measure relevancy

Conversiao ite— Depends (
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~_How to be Effective at Promotional Emails — —

Any Questions?

This presentation, materials, and email campaign templates provided on your Digital River USB drive

Please also feel free to contact me with questions at jjex@swreg.org or reference: www.developer-resource.com

| will also be providing a workshop on Email Best Practices in the Digital River Hospitality Room

Other email site references: http://www.emailsherpa.com/ & http://www.emarketer.com/
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